WYNshop
Maximizing Revenue and Customer Loyalty
with Al in Grocery Retail

How Personalized Shopping Experiences
are Transforming the Industry

N

wynshop In the dynamic world of grocery retail, artificial
B

E intelligence (Al) is revolutionizing the way we
: shop. By leveraging Al to create personalized

shopping experiences, grocers can significantly
‘ boost revenue and customer loyalty.

— Discover how Halla Intelligence
r from Wynshop is leading this

transformation with advanced Al.
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Al-driven personalization enhances the Online grocery shopping is on the rise, with
shopping experience by delivering highly e-commerce sales growth significantly outpacing
relevant product recommendations. This in-store sales. This trend is set to continue, with
powerful technology increases customer e-commerce projected to grow 3.5 times faster
engagement and boosts sales. than in-store sales over the next five years.

Source: McKinsey's State of Al in 2024 report Source: Supermarket News Grocery Sales Forecast
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recommendations at a Top Value for leading
10 US grocer. Midwestern grocer.

How Halla Future of

Intelligence Works  Grocery Shopping

( .1 Wynshop Z\ By 2025, 75% of consumers will expect
m personalized experiences across all channels.

personalization. By incorporating data from
wearables, fitness trackers, and health apps, Halla
Intelligence can tailor recommendations to
support individual health and fitness goals,
@ making the shopping experience even more
relevant and valuable.

’
The patent-pending technology behind Halla ‘ c [ ecoe mmmam—

Intelligence analyzes vast amounts of data to S EEEEE—
deliver personalized shopping experiences. By
understanding each shopper’s preferences and
behavior, Halla Intelligence provides highly
relevant product recommendations, enhances
substitution options, and optimizes search results.

SE The future of grocery shopping lies in even deeper
Substitute

wyn S h O p Learn more about how Al can transform your grocery retail business at wynshop.com/halla



